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About
RAVE FabriCARE 
   
 

OUR MISSION

Our mission is two-fold:

• To deliver extraordinary care for fine garments, 
household textiles and accessories to our clients 
and, in the process, to enhance our reputation 
as one of the nation’s premier dry cleaners by 
nationally-known, non-compensated, independent, 
authoritative third parties.

• To provide non-clients with jargon-free answers 
to questions relating to the restoration, cleaning, 
finishing, repair, storage and preservation of their 
fine garments, household textiles and accessories 
and, in the process, arm them with the information 
they’ll need to talk to their dry cleaner on relatively 
equal terms.
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THE PROBLEM

The dry cleaning industry is, for the most part, no different 
from any other industry. And a dry cleaning business is, for 
the most part, no different than any other business.

The problem faced by dry cleaners is quite simple:

• What type of client do we want to serve?

• What position on the product quality-price 
spectrum do these clients occupy?

• What range of service offerings do these clients 
expect?

• What range of conveniences do these clients require 
to support the delivery of those services?

• How do we marshall our resources and then align 
those resources to serve these clients?

• Will the marshaling of those resources result in 
the development, over time, of an unmatched 
institutional capability to serve this type of client?

• Can a focus on this type of client build a business 
that’s economically sustainable over the long term?

At RAVE FabriCARE, we call this the what-do-you-want-
to-be-when-you-grow-up question.

The vast majority of the 26,000 dry cleaners in the USA, 
particularly those that serve the vast middle market, have 
never asked and answered those questions.

As a direct consequence, they don’t know who their market 
is. They can’t tailor their resources to deliver the quality of 
product demanded by a particular market. And they end 
up with a product that’s barely acceptable to their least 
discriminating customer.

At RAVE FabriCARE, by contrast, we asked and answered 
those questions 25 years ago.

For over 25 years, RAVE FabriCARE has specialized in 
designer, high fashion, specialty and couture garments, 
household textiles, handbags, footwear and other 
accessories.

The rationale for the decision to serve the high end of the 
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market was simple: a business cannot succeed by striving 
to be all things to all people or else you’ll end up being 
nothing to anyone.

By way of analogy, Neiman Marcus, Macy’s and Kohl’s all 
serve distinctly different markets. Why? Because they know 
they can’t possibly serve all three markets at the same time.

Yet, most ordinary dry cleaners still labor under the 
illusion that it’s possible to serve every market segment 
simultaneously. And that they can do so using the exact 
same personnel, procedures, processes, technologies, 
equipment and facilities and the exact same pricing 
structure.

A few ordinary dry cleaners have even added a slight twist 
to this illusion: They still believe that it’s possible to serve 
every market segment simultaneously using the exact 
same personnel, procedures, processes, technologies, 
equipment and facilities. But, instead of a single quality 
level-price structure designed to meet the needs of their 
targeted clients, they offer two or three levels of quality, 
each with it’s own corresponding price structure.

Typically, they identify their multi-level quality-price 
structure with a special names such as their “everyday 
service”, their “expert service” and their “couture” service. 
Or their diamond, platinum and gold service. Or their 
classic, deluxe and signature service. Or their basic, classic 
and artisan service.

The marketing implication, of course, is that there’s 
something fundamentally different in the quality of the 
product they produce for each different price level.

Truth is, if you eliminated the fancy packaging, there’s 
practically no difference in the quality of the product 
among those different price levels.

Same product, different packaging, different prices.

At ordinary cleaners, all garments, household textiles and 
accessories are treated equally and interchangeably – with 
complete disregard to brand and/or original cost: a suit is 
a suit is a suit; a shirt is a shirt is a shirt; a duvet cover is a 
duvet cover is a duvet cover; a handbag is a handbag is a 
handbag.
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Ordinary dry cleaners wouldn’t know – and don’t care to 
know – the difference between Attolini and Abercrombie, 
between Lagerfelt and Land’s End, between Oxxford and 
Old Navy, between Kabbaz and Klein, between Duxiana and 
Divatex or between Hermes and Hilfiger.

They probably think Attolini is an Italian pasta, Lagerfelt is 
a new micro beer, Oxxford is a community college, Kabbaz 
is an Eastern European sausage, Duxiana is a reality 
television show featuring four brothers with long beards, 
and Hermes is a contagious social disease.

Our decision - 25 years ago - to specialize in bespoke, 
made-to-measure, designer, high fashion, specialty and 
couture garments, household textiles and accessories has 
nurtured a technical capability that’s unmatched by any 
ordinary dry cleaner in Arizona and very few in the USA.

So much so that we wrote the book(s) on fine dry cleaning, 
shirt laundry and true quality cleaning. These ebooks are 
available as a free download, without email registration, 
from www.ravefabricare.com/freestuff.

WHO WE ARE

RAVE FabriCARE specializes in caring for bespoke, made-
to-measure, designer, high fashion, specialty, vintage and 
couture garments and gowns, household textiles such 
as fine bed and table linens, draperies, sofa and cushion 
covers, comforters, bedspreads, blankets and quilts, and 
accessories such as handbags, purses, wallets, backpacks, 
shoes ad boots.
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RAVE FabriCARE is Arizona’s leader in true quality care 
for fine garments, household textiles and accessories and 
is nationally recognized as one of the nation’s premier dry 
cleaners by non-compensated, independent, authoritative 
third parties.

It’s a reputation that’s been built over a period of 25 years.

Our trademarked slogan, “extraordinary care for fine 
garments, household textiles and accessories”, exemplifies 
our commitment to and single-minded focus on true 
quality care.

RAVE FabriCARE delivers extraordinary care by combining 
outstanding technical knowledge, obsessive attention to 
detail, unmatched stain removal skills, exceptionally gentle 
cleaning processes and old-fashioned hand finishing 
craftsmanship with the most advanced equipment
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More specifically, RAVE FabriCARE is the only dry cleaner in 
Arizona:

• Specializing in bespoke, made-to-measure, designer, 
high fashion, specialty and couture garments, 
household textiles and  accessories such as 
handbags and footwear.

• Used and recommended by more upscale 
department stores, clothing boutiques, custom 
clothiers, bridal salons, fine linen stores, and 
handbag and shoe salons in the metro Phoenix 
area and elsewhere than all other dry cleaners and 
restoration dry cleaners combined.

• Recognized nationally as one of the nation’s premier 
dry cleaners by non-compensated, independent, 
authoritative third parties.

• Recognized as one of the nation’s premier dry cleaners 
by many bespoke and made-to-measure tailors and 
shirt makers throughout the USA and Europe.

• Featured in the New York Times SundayStyles 
section for our skills, expertise and experience 
restoring bridal, christening and baptismal gowns, 
vintage garments and other heirloom garments.

• Designated a Certified Couture Cleaner, Certified 
Master Cleaner and Certified Green Cleaner

• Recognized over the years as “Best Of” Scottsdale 
and Phoenix by a number of upscale publications.

• Selected as one of America’s best dry cleaning 
facilities by the American Drycleaner Magazine.

• Designated as the Official Theatrical Costume 
Cleaner for the Arizona Opera, Ballet Arizona 
and ASU Gammage Theatre (Broadway musical 
productions).

 
In addition to working with individual clients, we work with 
numerous upscale department stores, clothing boutiques, 
custom clothiers, bespoke tailors, bridal salons and fine 
linen stores in the metro Phoenix area and across the USA 
to restore inventory that has become soiled, to restore 



                                                                                                           Media Kit 2016                                                                

                                     |  10

client garments that have been improperly “processed” 
or “ruined” by ordinary dry cleaners, and to clean client 
garments that ordinary cleaners reject as “uncleanable” or 
“unserviceable”.

RAVE FabriCARE also works closely with collectors, 
museums and historical societies to restore vintage and 
antique garments and other textiles in their collections to 
their original beauty.

RAVE FabriCARE serves the needs of clients in the metro 
Phoenix area through our In Store service and Pick Up 
and Delivery service and nationwide (United States and 
Canada) through our Nationwide Clean By Mail service.  
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WHAT WE DO

RAVE FabriCARE offers a comprehensive range of 
specialized fabricare services designed to meet the needs 
of the most discriminating of clients.

Services range from the expected (such as dry cleaning; 
wet cleaning; shirt laundry; bed and table linens, repairs and 
alterations) to the highly specialized (such as knit blocking; 
bespoke, made-to-measure, designer, high fashion, 
specialty and couture garment cleaning; gown cleaning and 
preservation; pillow refurbishment; theatrical costumes; 
vintage garments; heirloom, antique and museum pieces, 
accessory cleaning).

RAVE FabriCARE also offers a range of conveniences 
designed to support the delivery of these services.

Conveniences include local in-store service, local pickup 
and delivery service, nationwide clean by mail service, 24 
hour drop off service, call ahead pick up service, wardrobe 
management services, travel packing and shipping 
services, house moving services, client convenience 
accounts and client preferences profiles.
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WHEN IT COMES TO DRY CLEANING, CLIENTS CAN 
TRUST RAVE FABRICARE FOR

• Garments that are exceptionally clean.

• Spectacularly bright whites, creams and pastels 
(particularly if they’ve always been cleaned at RAVE 
FabriCARE).

• Colors that are rich and lustrous, without that 
“washed out”, faded look (particularly if they’ve 
always been cleaned at RAVE FabriCARE).

• Renewed, revitalized fabric textures.

• The softest, silkiest fabric feel, even on heavy cotton 
sweaters.

• Garments that are meticulously finished. Inside and 
out. By hand. Not by machine.

• Garments that are carefully and thoroughly 
inspected. From top to bottom. From inside to 
outside.

• Garments that are individually and elegantly 
packaged.

• And, of course, absolutely no dry cleaning solvent 
smell. Or fragrance or perfume smell. Ever.
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And we do all that by adhering to a process that’s matched 
by few cleaners in the USA. 
 
For example, our dry cleaning process involves 12 critical 
steps:

• GARMENT PREPARATION 
Identification, inspection and preparation for 
cleaning.

• PROFESSIONAL STAIN REMOVAL 
Exceptional stain removal and garment restoration 
skills.

• PROPRIETARY DRY CLEANING FLUID 
An odorless, dermatologically friendly, fabric-gentle, 
non-dye stripping dry cleaning fluid that’s used by 
fewer than 5% of all cleaners.

• DRY CLEANING FLUID PURITY 
Crystal clear, freshly purified and freshly filtered dry 
cleaning fluid. As clear as bottled mountain spring 
water.

• SANITONE ®  DRY CLEANING CHEMISTRY 
Top-of-the-line Sanitone® dry cleaning fluid 
detergents.

• ZERO MOISTURE 
No moisture added or injected into our dry cleaning 
machines. Ever.

• ZERO FRAGRANCE OR PERFUME 
No fragrance or perfume added or injected into our 
dry cleaning machines. Ever.

• ZERO SIZING 
No sizing added or injected into our dry cleaning 
machines. Ever. If sizing is a personal preference, we’ll 
apply sizing only when the garment is being finished.

• OPERATIONAL EXCELLENCE 
Accurate color and fragility classifications, lighter 
loads, zero moisture, longer cleaning cycles and 
lower drying temperatures.

• METICULOUS GARMENT FINISHING 
Old fashioned finishing craftsmanship. Inside and 
out. By hand. Not by machine.
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• PERSONALIZED INSPECTIONS 
Careful, thorough inspections. From top to bottom. 
From inside to outside.

• EXQUISITE PACKAGING 
Individual and elegant packaging. 

And we do all this by adhering to standards that are 
matched by few dry cleaners in the USA.

For a list of our dry cleaning standards, please click here.
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Our Story
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Our Story 

The year was 1988. At that time, Stu Bloom, founder of 
RAVE FabriCARE, was working and living in New York City 
and had just picked up his favorite navy pin striped suit 
from a neighborhood dry cleaner offering “fine cleaning for 
the discerning”.

Prior to dropping off the suit, the fabric had a butter soft 
texture one would have expected from a wool woven by one 
of England’s finest mills. And the collar, lapels, shoulders 
and silhouette had that distinctive Savile Row tailored look.

Only now it had been reduced to a rag.

The fabric felt as stiff as cardboard. The suit exhibited 
shine, flap, button and seam impressions, wrinkled linings, 
a rippled collar and hard pressed lapels. And the chemical 
smell? Don’t even ask.

So began his quest to find a true quality cleaner.

The search proved to be relatively unsuccessful. And led 
to the realization that true quality at the vast majority of 
cleaners was non-existent. And that true quality at the 
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so-called “better cleaners” and self-styled “couture care 
specialists” – the one’s that “dressed up” their product 
with logo-printed tissue and poly and with wood/chrome 
hangers – was still only slightly above average.

Stu’s failure to locate a true quality cleaner led him to 
pose the obvious question: why can’t cleaners produce a 
garment that’s cleaned, finished, inspected and packaged 
with extraordinary care? 

After extensive research Stu’s conclusions were quite 
simple:

• THE DRY CLEANING BUSINESS IS RIDDLED WITH 
COMPROMISES AND SHORTCUTS 
 
He discovered that the dry cleaning business is 
riddled with shortcuts and compromises – at every 
step of the cleaning, finishing, inspecting and 
packaging process. And that, over the years, their 
customers have come to accept these compromises 
and short cuts as “just the way cleaners do things”.

And the reason?

A lack of consumer awareness about the difference 
between true quality cleaning ®  and “bang and 
hang” or ordinary cleaning ®.

Most consumers have never seen, felt or smelled a 
garment that’s been cleaned, finished, inspected 
and packaged with extraordinary care. They don’t 
have any yardsticks against which they can judge 
the quality of the product they receive. They don’t 
know what questions to ask. And they don’t know 
how to assess the “truthfulness” of the responses 
they receive.

• DRY CLEANERS HATE CATERING TO PERSONAL 
PREFERENCES 
 
He determined that, apart from soliciting your 
preference for “starch or no starch, on hangers or 
folded”, cleaners hate catering to the many personal 
(and, yes, sometimes idiosyncratic) preferences of 
their customers. 
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And the reason?  
 
Personal preferences interfere with their standard 
operating procedures and their in-by-9:00-and-
out-by-5:00, picked-on-day-1-and-delivered-on-
day-3 production orientation. 
 
In the dry cleaning business, there’s simply no such 
thing as catering to personal preferences when the 
entire operation is run like a production line in a 
chicken processing plant.  
 
This is a self-evident truth notwithstanding cleaners’ 
claims to the contrary.

• DRY CLEANERS ARE FOCUSED ON FAST 
TURNAROUND AND LOW PRODUCTION COSTS 
 
He figured that the decision to make these 
compromises, take these shortcuts, and ignore the 
personal preferences of their customers is driven by 
two factors: the focus on faster turnaround time and 
lowering production costs. 
 
And the reason? 
 
The vast majority of cleaners compete on 
turnaround speed and/or price. Not on the quality of 
their work product. 
 
In the dry cleaning business, there’s simply no such 
thing as “Top Quality Work Ready The Next Day”, 
“Top Quality Work Delivered In Three Days”, “Top 
Quality Work At A Competitive Price” or “Top Quality 
Work At Half Or A Quarter The Price Of A True 
Quality Cleaner”. 
 
This is a self-evident truth notwithstanding cleaners’ 
claims to the contrary.
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• TURNAROUND SPEED AND LOW PRODUCTION 
COSTS ARE INCOMPATIBLE WITH TRUE QUALITY  
 
He concluded that, in the dry cleaning business, the 
focus on faster turnaround and lowering production 
costs is incompatible with producing a true quality 
garment. 
 
And the reason? 
 
True quality requires the application of time and 
an investment in skills and specialized procedures, 
processes, equipment and fabricare facilities. Not 
the contraction of time and the extraction of cost at 
every opportunity. 
 
In the dry cleaning business, there’s simply no such 
thing as compromising your way to true quality. 
 
This is a self-evident truth notwithstanding cleaners’ 
claims to the contrary
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AND NOW THE REST OF THE STORY....

And so it was that an idea – and a company – was born.

When you start something, you dare to believe it can work. 
What you can’t understand or predict is just how it’s all 
going to happen, who’s going to help you, and the level of 
effort and perseverance that will be required.

As with most business endeavors, the early years were 
characterized by trial and error.

It’s hard to be different. To buck the industry status quo.

We could have played it safe. We could of ignored what’s 
best for our clients’ fine garments, household textiles and 
accessories and followed the “industry rules” and “industry 
standards” set by ordinary dry cleaners.

In other words, we could have opted for ordinary.

Nonetheless, the vision inspired us, and, most importantly, 
attracted like minded artisans and craftspeople who saw 
something noble and rewarding in a simple, yet profound 
idea:

No compromises. No shortcuts. 

Just extraordinary care for fine garments, household 
textiles and accessories.
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Affiliated
Websites
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Affiliated
Websites
   
 

RAVE FabriCARE delivers many specialized services to our 
clients.

The details relating to some of those services are extensive 
and simply cannot be accommodated within the  
www.ravefabricare.com website.

In those cases, we have developed a number of stand-
alone, affiliated websites.

Our current affiliated websites are as follows:
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www.RaveFireAndWaterRestoration.com

This website addresses the services we offer high 
value homeowners whose fine garments, household 
textiles and accessories have been contaminated by 
fire, smoke, soot, water, mold, mildew and/or humidity.

This service is offered in Arizona only.

www.WhiteKnightPillowCare.com

This website addresses the services we offer to 
refurbish, recondition and refresh down and down/
waterfowl feather (goose and duck) bed pillows.

This service is offered throughout the USA and 
Canada.

www.RaveFrenchLaundryLinenCare.com

This website addresses the services we offer to 
restore, clean and finish fine bed and table linens as 
well as a whole range of other household textiles.

This service is offered throughout the USA and 
Canada.
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Milestones
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Milestones
   
 

1988

RAVE FabriCARE opens its doors in the Scottsdale Airpark, 
Scottsdale, Arizona.

1991

RAVE FabriCARE commences local pickup and delivery 
service in Scottsdale, North Scottsdale, Carefree, Paradise 
Valley, Arcadia, Biltmore and Central Phoenix.

1991

RAVE FabriCARE becomes first dry cleaner in Arizona 
licensed to utilize Sanitone ® dry cleaning and wet cleaning 
detergents.

1993

RAVE FabriCARE becomes the first (and still the only) 
couture dry cleaner in Arizona, with special emphasis on 
the care of bespoke, made-to-measure, designer, high 
fashion, specialty and couture garments.
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1993

RAVE FabriCARE establishes preferred dry cleaner 
relationships with many of the upscale department stores, 
clothing boutiques and custom clothiers in the metro 
Phoenix area.

1994

RAVE FabriCARE introduces the trademarked slogan 
“extraordinary care for fine garments, household textiles 
and accessories.”

1994

RAVE FabriCARE introduces it’s Nationwide Clean By Mail ® 
service throughout the USA and Canada.

1995

RAVE FabriCARE formalizes it’s bridal, christening and 
baptismal gown services in a new division – RAVE Museum 
Quality GownCare ®.

1995

RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona to publish its detailed dry cleaning and 
shirt laundry quality standards.

1998

RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona to utilize acid-free tissue for all garment 
and household textile packaging.

1998

RAVE FabriCARE formalizes it’s bed and table linen 
services in a new division – RAVE French Laundry 
LinenCare ®.

2000

RAVE FabriCARE becomes the first dry cleaner in Arizona 
to install specialized, computer-controlled wet cleaning 
equipment.

2001

RAVE FabriCARE becomes first dry cleaner in Arizona 
licensed to utilize siloxane dry cleaning technology.
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2001
RAVE FabriCARE becomes first dry cleaner in Arizona to 
be completely exempted from all state, county and city 
environmental laws and regulations related to air, water and 
ground quality.

2001
RAVE FabriCARE becomes the first dry cleaner in Arizona to 
offer Free & Clear Cleaning ® for the chemically-sensitive.

2001
RAVE FabriCARE becomes first (and still the only) dry cleaner 
in Arizona to utilize a patented bridal gown preservation 
technology that protects gowns against both acid migration 
and oxidative pollutant gases over the long-term.

2002
RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona to provide clients with proof of blocking 
on every sweater and knit.

2003
RAVE FabriCARE becomes the first dry cleaner in Arizona 
to be accredited as one of the nation’s premier cleaners by 
Leading Cleaners Internationale (www.leadingcleaners.com).

2003
RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona to utilize contoured and clip hangers 
favored by many European designers to display and protect 
their fashions.

2003
RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona to offer clients breathable, chemically inert 
sweater, suit, dress, gown, handbag and shoe storage bags.

2004
RAVE FabriCARE becomes the first (and still the only) dry 
cleaner in Arizona designated a Certified Couture Cleaner.

2006

RAVE FabriCARE relocates to a state-of-the-art fabricare 
facility in the Scottsdale Airpark.
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2007

RAVE FabriCARE commences collaboration with Phoenix 
Art Museum to restore garments and other textiles in their 
collection.

2007

RAVE FabriCARE launches it’s first website 
www.ravefabricare.com.

2007

RAVE FabriCARE voted “Best Dry Cleaner In Metro Phoenix” 
by readers of Phoenix Magazine.

2008

RAVE FabriCARE selected as one of America’s best dry 
cleaning facilities by the editors of American Drycleaner 
Magazine.

2009

RAVE FabriCARE introduces a new, in-house service: 
restoring, cleaning, reconditioning and color refinishing of 
fine handbags, purses, backpacks, shoes and boots.

2010

RAVE FabriCARE formalizes it’s down and down/feather 
bed pillow refurbishment services in a new division – White 
Knight PillowCare ®.

2010

RAVE FabriCARE introduces a new, in-house service: caring 
for textiles used on locally-based private jets hangered in 
the Scottsdale Airpark or used on out-of-state private jets 
being serviced by Scottsdale Airpark FBOs.

2011

RAVE FabriCARE formalizes it’s fine bed and table 
linens services in a new division – RAVE French Laundry 
LinenCare ®.

2011

RAVE FabriCARE introduces a new convenience: house 
moving services for high value homeowners.
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2011

RAVE FabriCARE introduces a new, in-house service: 
restoring, cleaning, reconditioning and color refinishing of 
fine leather and suede garments.

2012

RAVE FabriCARE introduces a new convenience: travel 
packing and shipping service for business and leisure 
travelers.

2012

RAVE FabriCARE designated the Official Theatrical 
Costume Cleaner for Arizona Opera.

2013

RAVE FabriCARE featured in the New York Times for it’s 
skills, expertise and experience restoring bridal, christening 
and baptismal gowns, vintage garments and other heirloom 
garments.

2013

RAVE FabriCARE designated the Official Theatrical 
Costume Cleaner for Ballet Arizona.

2013

RAVE FabriCARE designated the Official Theatrical 
Costume Cleaner for ASU Gammage Theater (Broadway 
musical productions).

2014

RAVE FabriCARE contributes the chapter on fine garment 
care to the book “Legends Of Style” by Remy Toh.

2014

RAVE FabriCARE formalizes it’s water and fire restoration 
services for high value homeowners in a new division – 
RAVE Fire and Water Restoration Services ®.

2015

RAVE FabriCARE introduces its CoutureCare for Charity® 
program benefitting Phoenix area non-profits and their 
fundraising organizations.
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2016

RAVE FabriCARE publishes ebooks on dry cleaning, shirt 
laundry and true quality cleaning that are available as a 
free download without email registration from 
www.ravefabricare.com/freestuff.

2016

RAVE FabriCARE introduces an updated website,  
www.ravefabricare.com, as well as three affiliated sites, 
www.RaveFrenchLaundryLinenCare.com,  
www.WhiteKnightPillowCare.com and 
www.RaveFireAndWaterRestorationServices.com
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Sample 
Interview
Questions
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Sample Interview
Questions
   
 

GENERAL

• How do I select a true quality dry cleaner?

• My cleaner tells me that he “meets and exceeds the 
industry’s highest standards”. Is this an objective way 
to select a true quality dry cleaner?

• My cleaner tells me that he “focuses on the details”. Is 
there an objective way to assess the voracity of this 
claim?

• What should I expect from a dry cleaner? What can I 
expect?
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DRY CLEANING

• What is dry cleaning?

• What are the primary dry cleaning solvents or fluids 
used today? What are the pros and cons of each?

• I’m confused. Cleaners are using terms such as non-
toxic cleaning, EPA approved cleaning, earth friendly 
cleaning, environmentally friendly cleaning, green 
cleaning, organic cleaning, Dowper cleaning, Stoddard 
cleaning, DF 2006 cleaning, EcoSolv cleaning, K4 
Cleaning, Green Earth Cleaning. What does this all 
mean?

• What is “organic cleaning”?

• Is “organic cleaning” really organic?

• Can dry cleaning harm my garments and household 
textiles?

• Why do so many of my garments have spots and 
stains when they come back from the cleaners?

• Why do spots show up after dry cleaning that weren’t 
on the garment before dry cleaning?

• Can garments be spot cleaned?

• Why are my whites, creams, and pastels greyish or 
dingy when I get them back from the cleaners?

• Why do my dark colored garments look dull and 
faded when they come back from the cleaners?

• Why do my dark colored casual garments, such as 
my Tommy Bahama shirts, look so faded when they 
come back from the cleaners?

• Why do my clothes smell of dry cleaning solvent 
when they come back from the cleaners?

• I’ve always been told to clean all pieces of my white, 
cream and pastel outfits at the same time. Is this 
good advise?

• I’ve always been told to ask the cleaner to clean my 
whites, creams and pastels in “new solvent.” Is this 
good advice?
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• You maintain that the vast majority of ordinary 
cleaners clean in “dirty dry cleaning solvent.” My 
cleaner says his dry cleaning solvent is “clean and 
pure.” Am I missing something?

• My cleaner claims that he “distills” or “purifies” his dry 
cleaning solvent. So why are my whites, creams and 
pastels still greyish or dingy? Why are my colors still 
dull and faded? And why do my garments still have 
that dry cleaning solvent smell?

• You encourage consumers to take the Dry Cleaning 
Machine Smell Test Challenge. What’s that all about?

• My skin is sensitive to dry cleaning solvents. Any 
advice?

• Do true quality dry cleaners operate their dry 
cleaning machines differently from ordinary cleaners?

• Why do my dry cleaned garments smell of fragrance 
or perfume when they come back from the cleaners?

• Why do my dry cleaned garments still smell of 
perspiration when they come back from the cleaners?

• I always ask for my cotton and linen garments to be 
dry cleaned. Why do they come back looking, feeling 
and smelling like they’ve been washed?

• Why do my wools and silks feel stiff when I get them 
back from the cleaners?

• Why do my clothes look shiny and display seam 
impressions when I get them back from the cleaners?

• Why are the rear collars of my sport coats, blazers 
and suit jackets always rippled when I get them back 
from the cleaners?

• I sometimes wonder if anyone at my cleaner ever 
inspects my garments before they put them in a bag. 
Do they?

• Why do cleaners insist on stuffing all my garments 
into a small bag?

• My cleaner offers two levels of service – basic 
and premium. I’m thinking about upgrading to 
their premium service. Will this help preserve my 
investment in my wardrobe?
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• Why do cleaners glue bar coded labels onto all my 
garments and household textiles?

• What should I do in the event of a stain emergency?

• Some of my favorite garments have yellowed, grayed 
or dulled. Can they be restored?

• Can garments and gowns with trims and 
embellishments – such as beads, sequins, plastic, 
vinyl, paint, glitter, suede and leather – be safely 
cleaned?

WET CLEANING

• What is wet cleaning?

• When should wet cleaning be used?

• Sounds like wet cleaning is just like home washing. Is it?

 

KNIT CARE

• What is knit blocking?

• Do cleaners automatically block sweaters and knits?

• Can sweaters and knits that are out of shape be 
reblocked to shape and size?

• What’s the best way to keep my sweaters and knits 
in shape after I get them back from the cleaners?

• Can St. John Knits that have become yellow, dull or 
stained be restored?

SHIRT CARE 

• When should a shirt or blouse be dry cleaned? And 
when should a shirt or blouse be professionally 
laundered?
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• Why don’t my shirts survive more than 25-35 visits to 
the cleaners?

• Why do my white shirts come back from the cleaners 
with yellow staining around the collar?

• Why do my darker colored shirts come back with 
dark oil slicks around the collar?

• You maintain that shirts should be soaked in dry 
cleaned fluid prior to laundering. Why?

• You maintain that shirts should be soaked in water-
based solutions prior to laundering. Why?

• My cleaner tells me that he’s got a proprietary 
laundry detergent that yields spectacular results. 
Can this be true?

• My cleaner tells me that he routinely hand-irons all 
my laundered shirts. Can this be true?

• I always ask for light starch on my shirts. Why do they 
come back from the cleaners so stiff?

• Why do the collars and cuffs of my shirts abrade so 
quickly?

• I get my shirts “professionally laundered and pressed.” 
Yet I always end up re-ironing them at home. Why?

• Why do cleaners automatically crease the sleeves of 
all my laundered shirts?

• I travel frequently and have my shirts folded. Why 
do my folded shirts have that “slept in” look when I 
unfold them?

• Why do cleaners glue bar coded labels onto the 
collar, front plackets or inside seams of all my  shirts?
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Quotes For Your
Stories
   
 

Stu has a unique way of describing dry cleaning and wet 
cleaning concepts, procedures and processes in terms that 
can be easily understood.

Here are some samples …

• The vast majority of  ordinary cleaners view garment care 
as a quick and simple process. Requiring very limited 
specialized procedures, processes, skills, equipment or 
fabricare facilities.  
 
Their approach?  
 
Toss your garments into a machine. Bang ‘em out on a 
press. Hang ‘em on a hanger. And stuff  ‘em in a bag. It’s 
what we call “ordinary cleaning”. It’s what dry cleaning 
industry experts call “bang and hang cleaning”. It’s what 
ordinary cleaners call  “top quality cleaning”, “exceptional 
cleaning” or “exquisite cleaning”.
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• The entire modus operandi of  the ordinary cleaner is 
geared to getting your garments into a machine, onto a 
press and into the bag! ASAP. They’re in by 11:00 and 
out by 5:00; picked up on day 1 and delivered on day 3.

• True quality dry cleaning is simply not compatible with 
speed. It’s the same reason Morton’s® cannot prepare 
their fine steaks at the speed of  a Denny’s®. And the same 
reason Vidal Sassoon’s® cannot execute their styles at the 
speed of  a Great Clips®.

• Almost every cleaner enters the dry cleaning industry 
with the intent to produce “quality cleaning.” However, 
like a comet traversing the night sky, those intentions 
quickly burn out when the realities of  commitment, skills, 
costs and competition from other ordinary cleaners are 
considered.

• Most owners enter the industry by buying an existing dry 
cleaner from an individual who wants out of  the industry. 
The new owner learns how to “clean and press” from 
an individual who, himself, learned how to “clean and 
press” from a previous owner who also wanted out of  the 
industry. No wonder the quality of  product produced by the 
dry cleaning industry has been in a downward spiral for 
the past 20 years.

• At ordinary cleaners, a garment is a garment is a garment. 
A shirt is a shirt is a shirt. A duvet cover is a duvet cover 
is a duvet cover. A handbag is a handbag is a handbag.   
Ordinary dry cleaners wouldn’t know the difference 
between Attolini and Abercrombie, between Lagerfelt and 
Land’s End, between Oxxford and Old Navy, between 
Kabbaz and Klein, between Duxiana and Divatex, or 
between Hermes and Hilfiger.  
Ordinary cleaners probably think Attolini is an Italian 
pasta, Lagerfelt is a new micro beer, Oxxford is a 
community college, Kabbaz is an Eastern European 
sausage, Duxiana is a reality television show featuring 
four brothers with long beards, and Hermes is a contagious 
social disease.
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• True quality dry cleaning matters. Your garments will 
look, feel and smell great. And last much longer.

• True quality dry cleaning is quite different from ordinary 
cleaning. It’s the difference between Wonder Bread and 
artisan breads.

• True quality dry cleaning is quite different from ordinary 
cleaning. It’s the difference between a little black dress 
by Armani and a sixty nine dollar knockoff  by Candie’s 
Creations.

• True quality dry cleaning is quite different from ordinary 
cleaning. It’s the difference between Dom Perignon 
champagne and Welsh’s white grape juice with fizz.

• True quality dry cleaning is quite different from ordinary 
cleaning. It’s the difference between a black and white 
TV with mono sound and a high definition screen with 
surround sound.

• Think of  true quality cleaning as a support group for your 
fine garments and household textiles.

• Think of  true quality dry cleaning as life insurance for 
your fine garments and household textiles.

• Think of  true quality dry cleaning as a rejuvenating spa 
for your fine garments and household textiles.

• Too many consumers haven’t got a clue how to select a true 
quality dry cleaner. They choose their cleaner the way they 
buy chicken – a hasty examination of  the parts that are 
visible through the plastic wrap, and a hope and a prayer 
that what’s hidden under the wrap will be just fine.

• In the dry cleaning business, there’s simply no such thing 
as “Top Quality Work The Same Or Next Day”, “Top 
Quality Work Picked Up On Day 1 And Delivered On 
Day 3,” “Top Quality Work At A Competitive Price” or 
“Top Quality Work At Half  Or A Quarter The Price Of  
A True Quality Cleaner.”

• Many cleaners claim “superiority” by telling their 
customers that they’re “better than the competition.” 
Truth is, you can’t talk, promote or advertise your way to 
“superiority.” You have to deliver. Day in. Day out. After 
all, claims without execution just makes you look stupid 
and, ultimately, annoys the client.
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• The combination of  continuous purification and 
continuous filtration is absolutely critical to achieving 
superior cleaning results. Continuous purification is 
much like boiling your tap water to obtain pure water. 
Continuous filtration is much like filtering your tap water 
to remove any additional impurities.

• Crystal clear, freshly purified and freshly filtered dry 
cleaning fluid is your only guarantee against greyish and 
dingy whites, creams and pastels; dull and faded colors; 
and that all-to-familiar “dry cleaning solvent smell.”

• If  your whites, creams and pastels come back greyish or 
dingy, if  your colors come back dull or faded, or if  your 
clothes come back with that all-to-familiar “dry cleaning 
solvent smell,” it’s time to change outfits. Dry cleaning outfits.

• Dry cleaning fluid must always be crystal clear, freshly 
purified and freshly filtered. As clear and as pure as bottled 
mountain spring water.

• Dry cleaning fluid must always be crystal clear, freshly 
purified and freshly filtered. Otherwise it’s just like 
washing your clothes in a home washer and using the same 
dirty water over and over again.

• Dry cleaning fluid must always be crystal clear, freshly 
purified and freshly filtered. Otherwise it’s just like 
washing your clothes in the effluent from your dishwasher.

• The notion of  having to ask your cleaner to clean your 
garments and household textiles in dry cleaning solution 
that’s crystal clear, freshly purified and freshly filtered 
is absurd. It’s like having to ask your doctor to scrub his 
hands and sterilize his instruments prior to performing 
surgery.

• Cleaning your garments and household textiles in a fabric 
gentle dry cleaning fluid with top-of-the-line detergent 
additives is just like washing your hair in soft, purified 
water with a fine salon shampoo and conditioner.

• The vast majority of  ordinary cleaners skip the stain 
removal process entirely. Instead their “stain removal 
technician” merely loads and unloads a machine and 
hopes the stains will miraculously disappear. And if  any 
spots or stains remain, they simply hang one of  those 
sorry-we-tried-but-we-couldn’t tags on your garment.
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• Pressing, as practiced by ordinary cleaners, is a poor 
descriptor of  the art of  finishing.

• Ordinary pressing is evil: Way too much steam. Way too 
much pressure. For way too long. That’ll destroy a brand 
new garment on its first trip to the cleaners.

• Ordinary cleaners will often tell you that their pressers 
are “experienced.” That’s great. Except for the fact that 
you should be looking for garment finishers, not pressers. 
And that finishing is all about technique, not necessarily 
experience. Unfortunately, most pressers with “years of  
experience” have zero technique.

• In recent years, many ordinary cleaners have upgraded 
their packaging with logo-printed tissue and poly and 
wood/chrome hangers. Mostly in an attempt to convince 
their customers that they’ve also upgraded the quality of  
their cleaning and finishing. Consumers should remember 
that cafeteria food served on fine china is still just that 
– cafeteria food. Or as we like to say fish and chips in a 
caviar wrapping.

• Any cleaner can “clean and press” a shirt. In 4 to 6 hours 
or less. They’ll also brush, bleach, boil and bake the life out 
of  your shirts. In 4 to 6 hours or less.

• There’s much more to crafting an extraordinary shirt than 
jamming them in a washer, injecting hot water and harsh, 
caustic, industrial grade detergents, banging them out on a 
shirt pressing machine, creasing the sleeves, and stuffing 
them in a bag. This is the factory approach to cheap, fabric 
destroying shirt laundry.

• Need your shirts folded for travel? Don’t settle for the “slept 
in” look.

• Do you send your high thread count bed and table linens 
out for cleaning? They’re probably being run through a 
Mangle ironer like bathroom tissue through a Charmin 
factory. Or, even worse, subcontracted out to some 
unknown, local wholesale laundry that processes linens for 
Motel 6.

• Does your local cleaner, located close to your home or 
favorite supermarket, tell you that they process all your fine 
bed and table linens in-house? Sure they do. And donkeys 
fly and jaybirds wear derby hats!
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Spin Off
Story Ideas
   
 

If you discovered our website while researching a specific 
subject, you may wish to consider these possible spin-off 
story ideas:

• Behind the scenes at one of the nation’s premier dry 
cleaners. What happens to your:

> Dry cleaning?

> Shirt Laundry?

> Bed and table linens and other household 
textiles?

> Down/feather bed pillows?

> Accessories such as handbags, purses, shoes 
and boots?

• Can’t find a true quality dry cleaner in your city or 
town? Look nationwide.

• The pros and cons of the different solvents or fluids 
used in dry cleaning.

•  “Organic dry cleaning” is a hoax and a scam.

• You’ve always had a personal shopper or favorite 
clothier. Now make way for the wardrobe manager.

• Travel made easy. A dry cleaner who will clean, 
finish, pack and ship your travel garments to your 
destination.

• $1000 for a set of high thread count bed sheets and 
pillow cases. You won’t want to send those to your 
local cleaner.
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Personal 
Biography

RAVE FabriCARE (www.ravefabricare.com), a full service 
fabricare specialist based in Scottsdale, Arizona, was 
founded by Stu Bloom.

Stu graduated from Rhodes University with a Bachelors  of 
Commerce (B. Com) cum laude and New York University 
with a Masters in Business Administration (MBA).

To fill in time between degrees, he obtained his Chartered 
Accountant (South Africa) and Certified Public Accountant 
(Texas) licenses, although he’d freely admit that the subject 
matter bores him to death.

After graduation from NYU, he joined an international 
management consulting firm based in New York City where 
he specialized in strategic planning and implementation. 
His consulting projects involved a considerable amount of 
travel and, after 12 years, he changed course.

In 1988, he moved to Scottsdale, Arizona to start RAVE 
FabriCARE – a company that specializes in caring for 
bespoke, made-to-measure, designer, high fashion, 
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specialty, vintage and couture garments and gowns, 
household textiles (such as fine bed and table linens, 
draperies, sofa and cushion covers, comforters, bedspreads, 
blankets and quilts), and accessories (such as handbags, 
purses, wallets, backpacks, shoes and boots).

The decision to start RAVE FabriCARE was fueled by 
his own experiences with ordinary (middle market) and 
wannabe (illusion) dry cleaners while living and working in 
New York City and a realization that mediocrity in the dry 
cleaning industry was not only tolerated but encouraged 
and celebrated.

Stu is the editor of and a contributor to the RAVE FabriCARE 
blog, True Quality Cleaning. The blog addresses an array  of 
issues related to fine garment, shirt and accessory care.

He is also the author of various ebooks, position papers 
and white papers on those subjects, all of which are 
available as a free download, without email registration, 
from www.ravefabricare.com/freestuff.

Over the years, Stu has developed a following amongst 
some of the world’s foremost bespoke tailors and shirt 
makers, amongst bloggers who opine on classic styling, 
fine tailoring, fine garment, household textile and accessory 
care, and amongst members of different forums that cater 
to individuals who are passionate about their fine garments 
and accessories.

As a result, RAVE FabriCARE 
is the only dry cleaner in 
Arizona and one of the very 
few dry cleaners in the USA 
recognized as one of the 
nation’s premier dry cleaners 
by non-compensated, 
independent, authoritative 
third parties.

We earned those endorsements from bespoke tailors, 
bespoke shirt makers and bloggers who opine on classic 
garments by serving these clients and delivering, on a 
consistent basis, extraordinary care for their personal 
garments, household textiles and accessories.
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News
Coverage
 

RAVE FabriCARE has been featured and/or mentioned in a 
number of books, newspapers, magazines and blogs:

BOOKS

Legends of Style (Remy Toh)

NEWSPAPERS

New York Times, Arizona Republic

MAGAZINES

Real Simple, Trends

BLOGS
A Suitable Wardrobe, Nouveau Vintage, Put This On, 
Tuttofattoamano (Made By Hand)

 
For a complete listing and links, please click here.
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Press Photos,
Logos & Slogans 
 

EBOOK COVERS

Download our ebook covers                                                       
for use in your publication

View our Ebook Covers

View our Logos and Slogans

TRADEMARKED LOGOS 
AND SLOGANS

Download our trademarked logos 
and slogans for use in your publication

PRESS PHOTOS

Download our approved photos 
for use in your publication

View our Press Photos
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Videos 
 

RAVE FabriCARE has produced a number of videos and 
slide shows.

For a complete listing and links, please click here.
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Contact
Are you a reporter or editor in print, radio, television or 
online media?

Looking for answers to your questions about any issue 
relating to the restoration, cleaning, finishing, preservation 
and/or storage of fine garments, household textiles and 
accessories?

We invite you to contact us. We’re always available to 
provide comment, opinion and quotes on timely industry 
news.

We have strong opinions - opinions that are often at odds 
with conventional industry wisdom - on a whole range 
of issues related to fine garment, household textile and 
accessory care.

You’ll get straight talk from experts who call it like it is. In 
plain English.

We promise not to put your audience to sleep!

Contact:     Stu Bloom

Phone:        1.844.RAVEFABRICARE (1.844.728.3322)

Fax:            480.443.0138

Email:         media@ravefabricare.com

Postal:         8480 East Butherus Drive

                    Scottsdale

                    Arizona 85260

                    USA 

Website:      www.ravefabricare.com

Google+:

Twitter:

Pinterest:

Linked In:


